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How to get students excited and motivated I am from Valencia Community College and I am the coordinator of Transition dept. We focus on the secondary schools.  For each grade 9th, 10th, 11th & 12th we have something unique in the country.  We do target for swds. Especially in the community college.  This is a very creative and fun way.  Students need to do something after HS.  So we get creative and do this in a fun way.  Most students make up their minds about college in about the 8th grade.  We know that they make these choices in 8th grade.  We need to give them their options.  WE ARE NOT RECRUITING!!  WE are focusing on transition.  There are tons of choices for careers.  There is too much out there.  We lack comprehensive planning we need focused transition planning.

Students say I want to be a psychologist.  Can I do that in 2 years?  Student didn’t know what it was going to take to be a psychologist.

Another student wanted to be a social worker and I want to make 100,000 per year.  This student did not realize how much social workers make.  Corporate world is different.  Match what you want your life to be like with your career.  Options for students with disabilities.  Special education in HS many times they don’t think it’s appropriate to go to college.  Just because you are student with a disabilities you are able to go to college.  You do have the option of going to college.  What are programs are and how they are developed.  “Whose Brain is it anyway?” Hired student actors to do this improve comedy show got to 9th grade on their campus or on the college campus. Theme is get serious get focused, get moving.  They get students out of the audience.  Lots of fun and high energy.  See Brochure.

Getting your life in focus.  We do a quick survey.  Our department receives hard $$.  Our college is very commitment.  We do programs in the fall one month after school is out until XMAS.

Transition Planning Department out reach dept.

Video promo video improve comedy show

Some people say this is so expensive.

But we get students who are beginning their acting career.  2nd program in called “Transitions” we go into the 8th grade Jr. HS boy crush on girl older brother and older sister.  Girl in play is interested in college.  Girlfriend helps boyfriend to start thinking about what he wants to do.  Clip of video about the middle of the play.  This play weaves the theme of college planning throughout the play within the play’s interactions.  Evaluations show that students are getting the point.

It’s for ALL students including swd.  

First 2 performances in the fall.

Now in the spring presentation “Better Place to Start” target audience 11th/12th grade.  Go to every HS in the county.  Emphasized advantages of community colleges. Specifically work with students with disabilities to start at community college and then transfer to a 4 years school.

It is an option for both no disabled and disabled students.  The soft sell on the pictures are buildings on their community college.  What will I do after HS?
Options: job college technical training military???

What should I be doing now…career 

Services for students with disabilities create awareness about the DS office &

Accommodation services.

Another program is “Students in Industry/Career investigations” Talk about specific career programs, students spend ½ day touring college programs and ½ day in real world setting.

“College Night” large scale fair.  DS office set up there.  Other colleges bring info about disabilities.

“TEACH-IN” program designed to get college faculty and staff into 2ndry schools

College faculty and staff are invited to spend time 

Counselor Day invited counselors in the HS educate them what is available for students….Highlights college programs and admissions procedures/requirements
HS with large disabilities classes and we bring students to the campus.  Here are the guidelines.

Scholarship Presentations

Presents scholarships at local HS presentations

Road Rules to Success 1st time students coming to college.  7 a.m. to 2:30 p.m.

Learn about all different aspects of the community college.  Parents are invited.  Metaphor from someone in the audience HS is like driving an automatic car college is like drive a stick shift

Workshops for parents and students

Both together and separate. There is one specific parent meeting.  Do you have large turn outs?  Yes 200 to 350.  Large campuses over 500.  This includes all students.  We have a recruiting campaign with posters we do mail outs.

Marketing in various ways.  We have them register on-line.  They are allowed priority register if you come to this...
“Disability Roundtables”

Highlighting a particular disability HS and colleges dialoguing about challenges.  One topic.  Fall Low vision and blindness great conversations and opinions and frustrations

Opportunity for seeing new technology.

How can we do that?

Buy in from your college and administrators... (Our president is very concerned and knows that getting students early is a good idea)

Start with one program at a time

Our programs are NOT about getting #s

Develop programs that meet specific needs of your student population

Bridging the gap between 2ndry and post 2ndry fosters and develops good working relationship with local schools
Think outside of the box 

Hire creative energetic innovative thinkers

Demonstrate your value with data

With the community college you can wait until the last minute while recruiting the students decided to fill out admissions form.  Talk about shopping items how you will buy these things.

Working minimum wage salaries compare to a 2 year nursing degree.  Compare and contrast the amount of $$ for each job.  How much is an apartment, car and

Food.  You bag groceries.  This is how much you make will you be able to afford what you want???

Very important to get energetic innovative thinkers…

Going to HS at 6:45 a.m.

Fun and energetic first thing in the a.m.

Willing to try something new….

We need to change...
Think outside of box.  We need to do things differently. Motivating comedy fun.

Also show the data…

Best statistics that we see all year long.  How many of that type of student have you reached?  You have to show the #s.  Tally all of the surveys…  Students are getting the messages…

Questions

AT my college (NEAR CHICAGO) we did recruiting and increased our #s and then the budget got cut. 

College transition programs upward bound

Trio, Talent Search dual enrollment  

New student orientation is a mainstay.

PowerPoint if you will leave me your e-mail.  

Do you have a script of your video?

We do it live.

General orientation I’m trying to get people to think out of the box.

Our dept. does the fun stuff.

Are you getting cooperation from your faculty and programs?

